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5 + “Defending Soviet!”:The Role of Red China in Economic Mobilization

« Huang Zhihui

The study of economic mobilization is the key to deepen the present study of Central Soviet Area
mobilization. By perusing Red China, the official publication of the Chinese Soviet Republic
Temporary Central Government, the study found that red newspapers represented by Red China
are not only a reporter and witness of economic mobilization, but also a vital player and promoter
of economic mobilization. In practice, Red China gradually created its unique functioning
mechanism of what we call calling-responding+revolution racing, making important contributions
to start, expand and deepen the mobilization. This unique mechanism of publicity and motivation
through newspaper was subsequently inherited and carried forward by the Party’s newspapers.
This scientific method of mobilization was one of the essential foundations for the Party to always
win the support of the common people under the extremely harsh conditions of the Soviet Area
period, the War of Resistance against Japan, the War of Liberation, and other revolution periods.

25 » Platform V. S. Users: Who should Pay Whom——Discussion on the Data-based Economic
Relationship between Digital Platforms and Users

e Xu Sisu, Li Huan

Scholars and industry professionals generally believe that although data can become the object of a
new civil right, the personal data of a single natural person is not valuable, so,, the desensitized
data, which cannot be traced to specific individuals, belongs to the actual controller and can be
used for commercial development and transaction. Although this idea is easy to operate, and even
has become an established fact, it in fact undermines the economic significance behind this issue.
In the name of rights to privacy and personality, it covers the economic relationship between
digital platform and users that should be based on rights and interests of the data At present, the
Dal. mode advocates that users’ online activities are regarded as data labor supporting the
development of artificial intelligence, and that the platform should pay for users’ data. On the
contrary, another radical view is that users should pay for the platform to turn the latter into a public
media service that relies on subscription fees, thus eliminating the targeted advertising model that relies
on data collection. This way there would be no issues of ownership and revenue. This paper agrees with
the first point of view. However, it is not a good idea to establish a data pricing and sales market between
enterprises and individuals or simply to transplant the platform tax from the West. One possible solution
is for the income of state-controlled big data exchanges to be distributed as a basic dividend for the whole
society in the form of collective transfer payment.

”»

44 +« From “Back, not Background” to “ Amazing Turnarounds Media Constructions of

Grassroots Counterattack Discourses

* Yuan Hui, Cai Qi

The popularity of grassroots counterattack on media platforms has its profound social roots. Mass
media abstract and reproduce this social issue through four discourse modes. Endeavor discourse,
opportunity discourse and ability discourse respectively manifests different reasons of the
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