W OURE - BEER

[ 232 % |4 B 5% W 38 34 B 7% 30 % % (Internet—enabled mobile devices, IMDs) ¥ & 74
RAXEFREFAT ALY -HELNERRE., E—NEBALTENHR, L
MTZRC TR T RET —ANa & & SR ERANTE UL B F EFEFEM
IMDs 89 A & H . B F I E LW BE, KA N, IMDs FT Rl fe X H WA 5
T B FH T K, ERTHBOEERSD R A G Eg h— X B AT
LB ARERAKH AR, Bk, AR E P IMDs Feak oy 8 4 frfE A R T 3
Fhoh B AR A LA R o Bk R A R R A R BORAE X YR BUS B FH
HI AT P AR A, ARG X — LI A — B, IR OB AR R R
RH T 5 B IR A, T X AT I IMDs SR A & R 3 B HL R,

(Rl amd KFFs LE%H BRFE FHFEE

—. 9l

ARTEA F AT 1 LA RO A% i B R (information and communica-
tions technologies, 1CTs) 5 H % A= 1% (1 /& J'é VR TC FHGE RIRZIAH G . B I 3K 3l (1 3
BL# (Internet—enabled mobile devices, IMDs) H i 3% & , F#5 2 ARLEAET TS HLANES ) LI
T—REBEA, IERERIX— m R SR . ASSOR R Tk e B i vh i — i

LA -ZFET R WmEXET KFEE LEAF 87+ L (Vincent Manzerolle, Major of
communication , media and movie, University of Windsor)

* Jg XK % T Ephemera: theory & politics in orgnization, 2010, Vol. 10, Iss. 4, pp. 455-
469, ABF AR FAA LS PP RIIFRE SR PR ERAEF it L7
(14WXW001) 2 i s R 2 —,
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Bl——HRET-HL, AT 1HI B 70 B v A5 A A58 18 P 145 b 25 B 1 R it R 9 #S
B FITCL A

SO TCAEATER A A, FTAHE - 42 2% (Dallas Smythe ) IR0 B8
RSB ET 55 S S HTHESL o AT LU, 722 22 ) BRASTEXT web 2.0 BT 24 SRR A2
HIRRBE AR, SOPAT TR 50 o WA i A it Ae , A B T8 RE THLIX e BL s XAy
FEIAICIM R 57 ShHEA T 95K, ¥ B AR R i 3l 5 S B XLERETE R R
BEA F R BRI HYAZ0 (Fuchs, 2010) o FRIAy , 7EATERIZ AT, AT 1% SE 350 5 PR ) $ 2
O = N ZEBE T 84 8l LRI 20 A B SR 70 o D03 M 2 2% HAT AU 1 (o pt L 4
WO IYAZ AR A, S AN AR N Jo J2= 1A, A R Mg A 44 1 (articulate) 17
FEREHAR R GEA T SO o 5 Wiz 285 I 7e S ARBLR 55 2 At o M Z A8k
FHRBAR B O — B0, A SCE i U S AR S —— X — B 2 2540 09 IMDs £
28T B FRC S U SRR PR K525 80

Y S TASE LS R LS D]

TE TR T 22 25 %8057 1 A8 208 43 A i Al L 9 DT R =2 W, SR 8t 5 2 v JE X
BEAR A SCAE A 1 O S A R A K R R i T SO R IR SRR AE Tl BEAR 3
Ak R DMERERERE T Btk o ZECREARIR) S — U PMET R FE A, B
SRR T ) 05 0 A M (L D BEA5 0 B B PR TN Z IR At S5 5 e R o XA
Srad BRAEE AL, 57 L RAL S A2 7 R ) S A T e ST I E R AR AR B A AT T
FRERE M T (Marx, 1976:451), 03 T AT LLS PME = A= 1957 s 28 7= R 1
PE , I B2 B T 25 FP 08 7 B SRR BOIE 1 51 F AR O A) 9 1 2 B i 2 A4
B RABIAS R UMEMN T8 01 o FEISE T 2 T AR EME , DL A& i B I
AT RSN FAXAER, OETIR R A A I AT L7
(Marx, 1976:454)

2k By 5 JEE 97 3 B AL 4G AP EPE SE AL A T AR AN E A IR X — PR 2 5, 42 2%
JROR TAEREA £ ST 80 1CTs 1t A BT, R B R Sl 2 95 4 3 L Ay
FIR o S BRBB L (4 H AT 5 o S50 b, BOR SORT AN B DA B A b e s A2k
MEARRE S . T2 26T =, X SRR I Rl B rh A i OG22 — st
ZRE A o FERDE T R A, WA B AR AT PR se e s A B (B 4
WIFART) o MR DR BRI RN, Z RS 5 T 38X — 855 8 . i i HEA T iX Al
Ba BRI ISS , 52 A i e A O A7 B S AR S5 R A A T AR (Smythe, 1981
9) o XFE—R, “ZANE R 0955 8 Iy BV RO TR 4 AN 2R AR
(Jhally, 1987:67) . ANWrFEAR B A= 7 WA BT 5K 0 202008 22 sk AR — A Tl
FEAE LRGNE W KA 15 L6 B B e 48 S bt s i

(]
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RS AN AT TR B DU XA AN (I FBORE (14 4 HIUEE” (Smythe, 1981:xii) . I, 324k
T i 8 A 77 T A 2 SCA: 72 ) R W i v 1 — b sz ke, - 5 e IRl 4 R R
—ANERE T AR, H 2578 5 2L A8 SRt S EE S EE RO s —— U S E | T AR
Yy R B AE 2K 7 (Smythe, 1981 :xiii)

PRLIRY 300 2o 5 80 0 A1 7 9 30 0035 PN, 78 S BT B A7 80 A (19 3o 2 v T 40 Fg R ]
BB A €, 22 280 KOARALHE UL B P URMLRE RE ) & T RRUASE ol AR 7 e 2 X —

Pt EL AR T A HESR 22 v R AR A S B Y, B2 AR R AR . TE R - e B
(Sut Jhally ) fift FEIA :

T FARFR—AEARE ARG F X BT AR SRAES R R LI —
BT 5 F LA A FIANAL, KR, SR MR gT R R AR
Sl L RAREEE L AARAFACHEDAEAOEEEEEZ I LRARY
7 & . (Jhally, 1987:117)

M2 28508 T 1CTs B GEAS 32 SOW FH A SR IR, AL 108 4003 T LATE P 7o 5 S i R
AR — 7 T, AR SR RE TR AR , IS BRI SR AR AN E 5 75— 5
T, B S T AT A SR BRI . O T SEBX AN FAR, ICTs B BEA
PO T 3022 22 i i “ BRI (consciousness industry ) ——hill AR A4, ‘& 9 3
e HE RE ) AR A B R TRAS By ) A 7 AR 3 IO — SR, 3 e K 9 2% 2 00 [ 391 1
PErp 2 a5 A B A SERA™ R — ZR SRSl BT 9% O 1 AR &, 1 988 A5 AN (] 3]
TR L) B — R SR T8 5 R AT LA™, i HAT AR A 2 37 1
IS HIFK o

SRR 2 L gl B R Bk

SR, B YIB AR A — SN W & R R BN S Bk Atk o T 4n 35T 42 2% B AR
B FET I 1 TCLEOAR Y & J O 2 R B R A 72 52 AR A, TR R B RE 8 e RIS
[F1) 125 i) B A, 3 o B A A A4 AR S B AR IR 37 Bl 3 BT o 31X e — A X A3k
FrA IR A&, BIVEL @8 593 (electromagnetic spectrum ) o FE G H AT 3% Al Jo £k £ R 4K
B BN A R B 25— R g Y A N AR RE I RSl B g
L5 - PR » X8 2R (John Paul de Gaudemar) Y54 , 35 22 76 - B AAHMHE (Frank Web-
ster) FIFLSC - 2 B2 37 (Kevin Robins ) I\, iX Fh 8l 5 & a4t 1T —Fh & A fEIRAYRESE
oK B GEAIE AT 657 3 S RN T8 Bl B3 2K 197 (Robins & Webster, 1999:111)
KA, JRBEIR T PR 2B XA 3 51 5% A 3h 51 (absolute mobilization ) , A&y T
Bl — T 8578, RN WG AT DT S R S B T, XS R T

BN AR @ EE R NEFTH
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7 Z NI ANET 5 R AR TE R A 2D AR (19992 111) 5 % 9 86 £ (relative mobiliza-
tion ) , {5 A A AR BRI RO AR 5 T N AL R TR i S A
I A 080 4 0 A 2 BORH — 380 X R L 2 LA s ol R e 26 7™ 0 B R J@ ™ (1999 :
112) , M B E G B2 A AR R A28 2 3 L%

M ICTs 16 A 1255 Bl AUl ) 1 PR A 5 B A8 R ARy e, B TR (o 421 -
T ) " 55 S ) & A= T BRI RS, O FBDRT T Ol A 1CTs RIS T H AR T i 7E R
PRAE A T S 2R BB ) H TR T 25 09 97 801 7 3R 1 % Ak 3 72 (Robins & Webster,
1999:116) o SR, 4 X5 i FURE XA 2l 51, X 107 5 s JEOG T AR 32 SUA R T T U 4l
(formal subsumption ) Fl1“SZBRIK 447 (real subsumption) A X439  Aif 2 B T TAEF1 A IR
EF [ia) 22 [R] Frg BTt DX, T 2 K PR B i A X e X 1) AEX R T L AR 42 57 Bl
FA ORJEUE, 76— 25 AE H T AR EE IR BT R $ A SEBR IR 48 1 ) o =
ik (Marx, 1976:1025) o “SEFRIE AN 55 PR 1) 5 AR AR 4 J 1 285 DDA DG , R il J2: 24 55 )y 52
S T e AR AT T g A T TR A A A 6T 5 22 s R X 380 4 40 {8 AS W R AL ) (Mlarx,
1976:1035) , AT ICTs LA, “SEBRIE YN "X LIRSS it B BB ), “ AR e 2
AN AR T O 2 AR - G T TAE” (Read, 2003:18) . — HLEEAYFIA
SE4A GANKRGT B (At S AR R A P IC A B S BRI AN —Fh T =2 Ab
(R ) o

Fe52 b, B R A R A AR Bl BB R A B 1CTs (g B R — B
ICTs P EA 3 SON T gk 8l i) L) I BE R AE AR R D 58 o 3 5 Dl KARAE BE 475K
N EGETt 0 BRI S A A ST 2% 25 A 1 7 =X A B 16 52 AR Fg ot 14 1 B vl g L i
— I R E T H g SRS B AR A ST T A A R L | R R
FERREL oo AN FUE A AR RE” (Dyer—Witheford, 1999:81) , X AN #5158 T T AE=S
[ S R e 1P i A R e

W7 25 T BRI S T HE R A0 b T LR AN LG R 2R R
A ARV B B R AR I B o 21— A 2 B M A A2 e ) Ok B AN T A
B0 BEBE” R AR SR 1CT SERE AN, A TR S A & A 1, 34 32 AR 2
ANANWRES H 2 2, IEWT 22 205 18 24 A R — B ], B 32 A i
B B 27 BT A Wg B AT A 7 IR AR 7 3 B BERE . (Smythe, 1981:48)

Xt F 22 28U, < SEBRIE AN AR LA T A R A R AE KA s FIAL R R T B
PR T A SR A B 17 () Z P9, 53X i 1 22 260 TR H AR M A 2 X
I B9 43 B b B B R R A . B AR A U 0 T L) R RR B s 3, i B TR
AR X ARFNE 2296 R (AR ST ) 0 T AN S A TG B9 A AR R T TAEAIE T
VEWSTR] A TCAE Rl & o BT 22 2% 40 T iR il —— 1% 8 B AR R HOR I B A = SOW Hl——H
“SEBRIL AN K —WE PR A T H A TR, R B A I A S R A B A R R
didl TALRE AL B (Jhally, 1987:67) , i &=k 3 i F (AR A8 14 A T4 £ 14K
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PR 5 e 4 [ 2

AL AR RN AR TAR A B A IR EL . ST, 752 AR A 2 4 |
PSS Z AN BE T W AL B i R o, G BT AR O A, 32 ARTE A U2 B TR
(ERAES RIS . TR b, ZARA T LU TE TAE” . B, BEA R AR AR BT A 32
SRR AR LR R TR B2 ARAE S AR TR E ) BT R AR — Bl B A 6 2 (Marx,
1976:1038) o 52 ARI) TAER— MR ITENE , F—F , AU BL Tl i 1 9% 14 1% 3
SUR R 38 3 P BRI A AL . SR, X gl 5% 5 A B £ A A A AR DA T )
SEARBRIG T IR BDI IR R GERYTT A A S , ) 2 B TSR AR o X —1F
PR A B BT R e, R4 T ORI BB SE o IR, S AR ity S A gl
GALHRL T IS BB Sy, — N E IS EE (Toscano,, 2008) o

R, FE—> F JCAE A TE B A AARECT ICTs B L BUR & T8, 2 IMDs
7l R R e SR AN B H A TG B AL, LT A R AR JC I 4 R T s v SO e
A — ) T 5 o Aol e AT BT 3 B 4 JC I 57 50 S L BT 3, X S X 2
IR [ (58 B AR I T TP A2 A, 5 AT AE A (L S A s 9 B —— T LU
BHRAEA AMG BRI AL, DL AL 5 BRI AT 08 B R0 B Bl , L
PP BT A A 28 S 3% /P4 " OB I . IMDs JE s AL ME RN RRBE T A 55, X
SERE N BU T A ATERM B AL BRI R G R R Z o h )™ A2 B 45 H O vd BT
ARyl (Fuchs, 2010) #7142 22 B0 IR B 1 24518, I8 R Pk s 7 11 2 1
(prosumer commodity ) S A& b B 1ERS Bl 9 28 FIKL 755 01 5 i vh 2 R P L

VY FB 8D 2.0 7™ {15 4 R i 14 W A 7

F 3 AR 2 3% AR R — R OB 55 8h L BRI B AE T A s AR B AR 3
REFFE A RE 2. S B BCT ST S R N AR N S UL B TR B
“TCEMY” 55 2, T FLA A BT B 0 A58 IR 245 JEA T, X R sRAE O i B 5
PE—Fh I REZ T, A5 BTl i “ Qi vk R 7 R I 97 81, (2 00 Fuchs, 2009b,
2010; Cohen, 2008)iX Se4 71k 55 Sh S BRAEWI BT 9T, — B R A5 25 T Ok BT
i AEE A, 40 R AETF-HLAT iPhone CERT-HL) , IF HHh O BT E Bl AL Ap 1
TN FR e

AN TR GE I R AAL 2 A, 76 web 2.0 R, F P L N A2 7= 3« P 2k
BN ZS , TP N K APE B B 05 2 AL 4k A X 5 N AS IR (Fuchs, 2009a:
82) . TEXFMELLT , WY ARIESZ P IH#H BT b~ (prosumer commodity ) o {HJE , i 3¢
1 (C. Fuchs ) I IX A ARIE KA “ AN ZEIE 1 MR Ak (2009a:82) , T A& bR
HHAN R AL, BRI 5 (Toffler, 1980) 42 H 77 I3 " —ir) , KL T 4= 77
HEHEE LA ARG . DO REE P R ICTs FER RN AT H 8 58 L #k g

BN AR @ EE R NEFTH
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JIMVER o SCFRLG RS A F I R U & A8 1) R TR Y AR RIS [ 9 55 30 )
(Neilson & Rossiter, 2008; Gill & Pratt, 2008) . 20 & B Ay /2 , X 28 1 A A AL A
R % AT FE AR S T B O ER T S o IE R A8 AR - BEBE (Edward Comor) T3, “4
SR T B T R BRI 7 R AR VS —— 8 A S B RS B —— A B HUR R 2 —F
AR )t ROV 7 R L 2 06 R R 4 0 5, 2 el LG N AR AR R RIS 197 . (Co-
mor, 2011)

SR, ANRERRIC A2, web 2.0 A FURFREE X4 FORSUN HFRT o AR, S e g
fiff SRy — RS I 00 114 Sl RIS IR 3 ) 55 R i T T D S A e T X
T VR AR AR B 2R RS . web 2.0 PRER T EE B8 2% B AL A A — BhESS L F5k
I B Sl BRI T A 2 B R R S R L U R S B . BR T s A AR
A PR SRS C AU ISR USRS, web 2.0 2 WL T — o (4 5 0 45 1 B 4 ks
TEA 77 T AR B8 7 b SR R R TR AR U N 25 TR A0 o S 17 2 B 45 A TS
B CTER MG OL T WARS 5 1T b A HAE FEM R AR I8 B 25 5 S (Fuchs,
2009a:84) .

TE web 2.0 BHAUXT SCAE 4T R =0 N A2 5) 7 (Jenkins, 20085 Tapscott & Williams,
2008) TLIL A KX TELA TR 5T TAL I X4HRIRZ (BRI EE T HIE M s 4, R4
RHCORIHE P X AR B 3E AT, T T TR, T A2 A S , 1% G0 R ARG I 1y T i
D) A, 2 R ) A 1 4 T ) P93 42 A1 T 0 ELIBE R 1 45 Il 95 Google AdSense i FHE% T
Howeb 2.0 BHRAYZARET i) o AdMob (B8 & A |, FEE ML 5502 0 & P 1ER 2 HL ik 1)
ZERRI) T —— ) T 2009 4 LA 7.5 A L TT I MMAR B A " , TR R e B H A
FHJE IR T NS B R AR TE )) . BXRE ok, BT LUE S RV 2 R TR
IFE AR b AR B 0 P (5 R A 7 R 5 B Bl 9 52 AR, O HLALHE OC T 1 R 7
AR 3ty el FASCHR AU . R4 AdMob 48

AdMob A Fa e )~ 2 T IR AR A STHE A T ARG L AT RE S . RANGAH T S TS
BB A B AR AR TRAAS W3k, EAMAEN RIS LT H2—, KRANA &
T A AT, VARS B 1 R 6 7 24 F K . (AdMob, 2010)

BRE W, BT B A X AL S P, O FLAR 2R B W S AT
(AdMob, 2010).

VER AT RIS AT 25 )4 20 R, B AL B A e AR T ). X —
BRI EE R NS e BE ) B AR SZ AR 5 £ 22 il (Dahlberg, 2005) . AMYSZARTEL |
BN R AL, B ARSI FE Al s, LA, 4 web 2.0 VB TERALIT A 3 . IMDs A
FURABREEOR AR, MR — S TERY M 28 0] 85000 A 3 4 52 AR o 8 1 AT T 1Y)
Gl (15 ), X032 ARE it FH AR 22 BE R 1) B 003 T 2H A

L]
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BB TN IC ST S R B, SIS 5 UE RS (partici-
patory marketing) 2% (Mitra, 2008) , HAK T #E 52 BEAK H P AE B N2 (user—
generated content, UGC) BN A B Z . IMDsfEA—FIF-& , EIAEA TH M
rEHARE SRR S . — BAITRINE S, FH P W e T L
THoR R PR

MyScreen Fl Sidebar 33 91~ 6 5t 5 S FH P S ARG HEFOASPE AL B I 25, OF A% 2 AT
(3% B2 LA IO K o X BB S5 S e 1, % 20 180 7 5 8 o s A e B 6 1 1
B I 95 T vy A R 1) —— 33X S i 55 $ AR A USR8 P P BB A S ok 1 A O I
IS, S0 JCE AR RIS A ARSI . DL X S S T RS Sl iR A R L
() S A, Horp R E P —— I —— R E R AR X G . (BRI B0
T, IMDs AL T — A ASPEAL TG L DI G T A5 AR 2 2 B AR ER I
— , prosumption )

VER—R =I5 I 03 517 &, W TR P s 1 /2 IMDs i P PEARAIE , 98 1

TR B . 5L FH RIS BUAE B 2 7E T T A B A FHLHE T, s iy
PR B RN G iz 5 i (e 3RS0 B ) iTunes 765 fie 2 0 ) o 33X S 5 $R4EH T
A7 I PR R T RA, 22 Ji5 vl i 50 =07 HF R R4 5, i3 680 w) Al A b oA s A 1
8 WFHFE R AT 25 M55, AL HR R A7 B, Rk BT ) st TR AR S A N 7 5
52 b R R0 PR Y BUAE 2 1) )5 3 A S it e e ) — B R E2
LA M E A ABE 59 T H (Furchgott, 2009) . K T 5 AdMob 23 ) 5T 1 I B9 )45
BAETE S IR A RITF R T LLAA(RE 8515 ) R SRR A R 581084 D452 4k
i, SAMHET R T RIS SRR, s O IR A R E L AN DIEANMRAE
CHRLIN ) S THT_EARFEAERS s o A8 27 s M I, Al AT fe bk 22 b 2o 107 FH 2 1) b ]
947 K. (Stone, 2010) o LA Fpy =, 0 FH AR 7 B0 2 RETF-HILAE o i) — %0 e 4
B T SRR S S E AR Z XS 5 ARG TG R TR A
BARTELAE 2> w] o (Middleton,, 2009)

TERF ) JLAE R, E ALK 5 (location—based services, LBS) A ¥ W it 2% R 45 H—
ANEE RS T R 2 IMDs S8 4 B AR P 9 H R IREE . AT, 2 07 AR 55k
e TR “AE S () o LT 2, DA S G b PRI 22 R T g A T DA o 118 b i AR 1
B AR 2, IF0 77 R IR 55 44 32 9 45 A 313X R 58 v 257 9 1 FH (Goggin, 2006
197) o 3R EESAVAY N FHAR 7 F 2R A R 2808 R THLT B 45 19 GPS M)
FANFERREE G B o N 73880 m BTN a7 B 80 , F P 345 1 O T ] )& Rl 3R
B e A A R AR E BB 58 . E ML D RE T BE AL HE R B ML IR LR R
IR RN, B A sl R KRN BR L . 7R ] X SE D REK KR 43 dha |5
E AN, F v 5 BT DURE B T X SR B, 25 A P IR | 2T R R 1
TEAGORL, 2 O RGURHRHEA M E RO IRIE , FH T8 5w i TR mfk. nTRBRZE

BN AR @ EE R NEFTH
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18—y U S 5L T AT TAY A7 BRI ORL K BT DL 25 e 0 ik B RE T LR P
Fr (Reedy, 2009) o MeAb, 28 A7 AR 55 I AELEALF T iH (1914 58 3 52 (augmented reality)
“ OB 2% B TR R Y PR B AL R 2 AR (Kirkpatrick, 2009),
FCHE— PO T FL SRR AU S ) 1) D3], A B o IMDs S TE A0 Y P 47 Ry gk i
A

X577 IH A R 0 2 0 2Rl 1A% S B 45 i A BR A o IR 5t 491l
iPhone (1175 DL AIE 55 9 ] AT & T (5 6] d5e 114 [ 1) P, 3% IR 95 (48 17 787 2 57— K A% 2l i i
i 55 HE R 7 ) AR P66 R———FIR W SIS o AR P F IR (average reve-
nue per user, ARPU) 34 K T 3.8% , Ifif 4, 2 2009 4F 10 J1 , oL K dl W A A HE 3 K T
33.6% AHSCRM I B T B T P BEE T T P RS BRI A N 28 A5 18 (Ma-
lik, 2009) . XANRIAEE 45| % T %HE U LTE (Long Term Evolution, K 7 7 A | J&Hy
15 H R T AL B 500 24 o 11 1 38 I 2838 TRBR Vi —— 33 1 ) Rl WiMAX (world wide in-
teroperability for microwave access , 4> 3k H_38 I A7 I, J2& — T i o TG 2% S04 D) 2% A 1
—— ) B AGHRTFE MY, 4C BoR RSB & T FAE RN 80 PR, A
o T B ST RORE R A TFAL . XA RGE S I A TR AE O O
H R 25 B R FE A TR A% L (3 0L www.broadband.gov) o Fi F iPhone Y3 1 , X F%
Bl 58T SR ARG K A B AN 43 T A () RS A5 B SA U T 40 S5€ I
THZE 143 (Federal Communications Commission, FCC) 32 A )37 47 - 48 49 % W7 3L (Julius
Genachowski) T 15t , — 4 “ B i) A% fE HLIE 7 2B (Reuters, 2009) , X st ik 15
B TAT AT E A E M, XFPEIE R B LA s A TR U, B 2%
S RAVA 7 NS /3 78 3 B Rl R A6 0 7 8

T AR A 3 dn R

H 75 S R B 2 (4 TR T 5 5R, O& T 43 IC IBUR AR AR 1 e PR AR 75 1
IR, R T R AS W AR fb A £ A TSI BT 55 S T oK, T L E T A A [
&7 (spectrum commons ) [ 7] BE4E (Lehr & Crowcroft, 2005) . 3% A] BEAL 45545 A8 24K 1k
o7 S A I A R AR D R S BT T 4 4 4 BB 3R (Bauer,
2002) o FEIX— g b, HUAR AH A 5 Ml R 25 6 S 4SS 1) 22 W il 2t T A AR
IAF HARIE RN 4

T 2 i R AR A 1) LIS 1 ZH 2 URN A3 BC R R HR 0 TOADANTE )3 B At 22
W Tl A AR , R ZEAN H 25 RIS TR0 2L 37E I DMEOC R ——X AR
H A BN T R R R 2 1t o 28 P R R 5l B R A — B IR By ——Jr 22 28 0 A Ay 3
R A AT LA S0 D0 =2 B BRI 3R AT T BT ) B
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& VIR T AR RE B, B LT AR KAt K 2 —FF, ©A—
Fraksred B R TR 2L BE R Aita T AR KL LA R BN, BA
KRB PTR FAAFAE — 4 € LN 5 AR R P HRATHEAL - RAL A TR, R &
o, S A R 69 E 2 X (Smythe, 1981:300)

T 22 25 AL H AR A BE AR 32 SCELA R FH B 40 AT, A B0 F R W] e 5 58 4 iU 1%
RERE TN BT 55 3 B b R AR S T — AT AR o 022 2540 HOR A
R — A MR ARIE , R T IEAESEAT RS 2 SCRI B DL AR AR F A
[ AN 55 [ Z B DL R R 2 N3 e 2 b i T E AL IR AR (Smythe, 1981:20) . %
JE TR0 (AR BUAE AT ¥ s — b A7, S22 (Livingston, 2004) . A
BRI R b, TCWR SR AR AR 95 2 10 et 2 AR BE ST, (8 107 22 24 i 15 %o 24
PRI AT AR TG B g8 th A 2 G E %

S 3K
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along with labour migration policy in China, education has become a key factor in the rational allocation and
regulation of time and space for all members of Du’s family, and therefore impacting greatly on their life pro-
cesses including movement, settlement, work and living. In this sense, education has become a biopolitics that
manipulates the entire family of Du and a kind of governmentality for developmentalism characterized by urban-
ization and industrialization. Further analysis shows that rural school mapping is the exact means for rather than
the inevitable consequence of urbanization in China, and thus a deliberated strategy for pursuing developmen-

talism centered with economic growth.
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Abstract: This paper re-examines the work of Dallas Smythe in light of the popularization of Internet-enabled
mobile devices (IMD). In an era of ubiquitous connectivity Smythe’ s prescient analysis of audience “work” of-
fers a historical continuum in which to understand the proliferation of IMDs in everyday life. Following Smythe’
s line of analysis, this paper argues that the expansion of waged and unwaged digital labour facilitated by these
devices contributes to the overall mobilization of communicative, cognitive and co-operative capacities - capac-
ities central to the accumulation strategies of “informational capitalism”. As such, the rapid uptake of these de-
vices globally is an integral component in this mobilization and subsumption. In the case of Smythe’s provoca-
tive (and somewhat controversial) concept of the audience commodity, the work of the audience is materially
embedded in the capitalist application of communication technologies. Consonant with Smythe’ s emphasis on
the centrality of communication and related technologies in the critical analysis of contemporary political econo-
mies, this paper elaborates upon the concept of digital labour by rethinking Smythe’s theory of the audience

commodity as a central principle organizing the technical and social evolution of IMDs.
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