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Digital Labour in the Media Industries:

From the Political Economy of Communication Perspective

Yao Jianhua

Abstract - Different from the administrative approach of communication studies political econo—

mists concentrate on the labour commodification de-skilling and de-centralization processes of vari—

ous forms of digital labour in the media industries

including journalists cartoonists freelancers

editors in publishing industries student interns in new media companies and visual effects workers.

This article examines how these three processes as the theoretical focal point of digital labour studies

from the political economy of communication perspective are tightly connected to the control of cap—

ital over the labour processes of media workers as well as to the exploitation processes of their work.

On top of that this article further emphasizes the contributions of digital labour studies to the devel-

opment of the political economy of communication: digital labour studies enriches the methodology of

the political economy of communication reinforces its critical standpoint and its stress on moral phi-

losophy and brings about many new practices specifically through the historical and holistic explo-

rations of a few key concepts for example “free labour” and “precariousness”.

Key words: the political economy of communication; media industries; digital labour; the la-

bouring of communication
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